Cultural Districts, Heritage
Areas, Tourism and Branding:
If you Name it, Will They
Come?



What have we learned?



Designing Arts Districts



Blighted areas provide suitable low-cost housing
and work space for a “trendy” clientele

Artists are urban pioneers — will go where others
fear to tread

Successful arts districts can provide a boosted
Image to neighborhoods and to cities.

Often used as a link between disconnected parts of
the city

Economic stimulus for business
Attraction of visitors with disposable income

Historically significant buildings can
find new uses



New England’s Creative Economy



New England’s Creative Economy



New England’s Creative Economy



What 1s an Arts District?



What does an Arts District do?



What does an Arts District NOT do?



Some Success Stories ...



1998 City of Lowell’s Artist Overlay
District created in 1998 is a component
of the city’s zoning ordinance

Special permitting for artist live-work
space

Four tax foreclosed, city-owned
properties sold to developers for 76
loft units

Economic development funds used
for low interest loans and capital
Improvement grants

City recruitment of artists & cultural
organizations



New Bedford, MA



Arts District connected two
neighborhoods

Key partners in District are
Maine College of Art &
Portland Museum of Art

Downtown Arts District
Assoc. (DADA) holds
monthly evening gallery Art
Walk

Community Cultural Plan
links District to
neighborhoods



Peekskill, NY



Worcester as a Case Study



The Arts Overlay District




Worcester as a Case Study




The Arts District
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Junction Shop
Manufacturing District




Concept Map

Celebrate the Gateways
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Concept Map
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Manufacturing District Transformed




Manufacturing District Transformed




Art at Home

'_Art at Home




Dining, Entertainment, Retalil




Street Transformed

Main




Main Street Transformed
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A Building Transformation in
the Arts District




A Building Transformation In
the Arts District




Discover! Worcester Trail

Celebrate cultural,
historical, architectural
destinations in the Arts
District, and the City of
Worcester

Artist-designed markers to
highlight sites on the Trall

Collaborative effort to
Identify and interpret sites

Celebratory events with
Installation of each marker




Concept Map

Discover! Worcester Trail
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Community Partners Consultants, inc.
May 33 23003



Opportunities for Public Art/Landscaping (>
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A Vacant Lot Transformed
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A Parking Lot Transformed
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Possible Development/Project Opportunities

LEGEND

POTENTIAL SITES FOR
DEVELOPMENT

SITE REFERENCE
NUMBERS

/“, PARKING LOTS

POTENTIAL SITES FOR
FACADE IMPROVEMENT

Arts District Master Plan

Worcester, Massachusatts

Community Partners GConsultants, Inc.
May I3, 20032



Potential Uses and Activities In
the Arts District

Space Available for development: 820,000 sf
Artist live/work: 70 units
Market Rate Housing: 195 units
Mixed-income housing: 135 units
Art at Home: 100,000 sf
Art Museum Annex: 50,000 sf
Crafts Center/ other schools: 25,000 sf
General Commercial: 46,000 sf
Retail/ Restaurant: 60,000 sf

Parks/ Green Space
Street Vendors
Festivals/ Pedestrian Days

In-addition to : Existing commercial, retail, restaurants



What are the Potential Economic
Benefits of the Master Plan?



The Role of Naming in Community
Revitalization



Hell’'s Kitchen



What's In a Name?





