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DO YOU . . .

Hate how your trash can looks?

Abhor how your trash bag keeps 
falling in the trash can?

Despise that unsightly bag sticking out of 
your trash can?

Detest how difficult it is to remove your full 
bag of trash?
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Now there is! Introducing…

AnyoneCan by TRASHic

6



7



8



9



VOICE OF THE CUSTOMER

10



VOICE OF THE CUSTOMER
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VOICE OF THE CUSTOMER
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EXISTING PRODUCTS
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FINANCIAL ASSUMPTIONS

ASSUMPTIONS
Development Cost 100,000$         
Tooling and facilitation cost 500,000$         
Marketing and Administration Cost 200,000$         year
Unit Production Cost 29$                  per unit
Market Share 2%
Production/Sales Volume 100,000 units/year
Sales Volume Growth Year 2: 8% Year 3: 4%
Unit Price to Retailers 58$                  per unit
MSRP 75$                  
Discount Rate 10%
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FINANCIAL PROJECTIONS

AnyoneCan Cash Flow
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3 Year NPV = $2.9 Million
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AnyoneCan Sales Volume
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FINANCIAL PROJECTIONS

AnyoneCan Unit Production Cost
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